Brand USA’s
Mexico Market Outlook

Welcome! While you wait for us to get started,
here’'s a few housekeeping notes:

This webinar is being recorded and will be
posted/available on our website by tomorrow.
You will receive a link to the recording/deck
tomorrow in your inbox.

Please type your guestions into the Q&A box;
we will do our best to answer as many as we
can live or electronically, but any we cannot
answer will be responded to via email post-
webinar. We are only able to respond to those

who have registered with a valid email address.
Not sure who to contact for additional
qguestions? Email

connected with the right party!

Thank you for being here - the webinar will
begin shortly!

to be
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An Introduction

with Cat Reith
Sr. Director of Partner
Marketing Programs




An Introduction ;
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Agenda Brand USA

*  Housekeeping

* A Mexico Research Update, with Chelsea Benitez

« A Brand USA Mexico Consumer Update, with Clemen Hernandez
« A Brand USA Mexico Trade Update, with Lisa Tejeda

*  Brand USA Program Opportunities in Mexico, with Julie Paulson
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Chelsea

VisitTheUSA.com

Brand USA

Benitez,

Director of Consumer
Research
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Research Updates bl F TR
VisitTheUSA.com

Agenda Brand USA

Global Outbound & USA Inbound Travel
« Air Capacity

«  Consumer Sentiment
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Mexico: Global outbound travel T

Visitation in 000s

25,937
24,306
A 22,332 22,321 21,836
17,494
14,752
11,560
7,777 I
2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

Source: Tourism Economics, October 2023
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Mexico: USA inbound travel Sl

Visitation in 000s

21,806
20,471
17,788 18,387 18,328 18,434
14,551
12,535
10,576
6,809 I
2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

Source: Tourism Economics, October 2023
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VisitTheUSA.com

Mexico: Operating air capacity e

USA Inbound Operating Air Capacity from the Mexico

% of 2019 )
117% 121%
107%
100%
I 61% I
2019 2020 2021 2022 2023

Source: Sabre, October 2023
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Mexico: 2023 Operating air capacity T

USA Inbound Operating Air Capacity from the Mexico
% of 2019
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Source: Sabre, October 2023
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Mexico: 2023 Operating air capacity Brand USA

- Top 10 arrival airports

% of 2023 Seat Capacity

e 12%
° 1%

6%
D % 4%
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5
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Source: Sabre, October 2023
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Research Updates QBA
Mexico: Likelihood to take an international
holiday Iin the next 12 months

Brand USA

Very ity | <
Top 2 Box
= 58%
somewnat liely - | N >7
Neither likely nor unlikely _ 17%
somewhat unlikely [N 10%
Bottom 2

Box = 25%
Very unlikely _ 15%

Question: How likely are you to take an international holiday in the NEXT 12 MONTHS?
Source: Brand USA/Big Village, Monthly Custom Study, October 2023
Brand USA’'s Mexico Market Outlook
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Mexico: Likelihood to travel to e
the USA In the next 12 months

% Likely to Travel to the US in the Next 12 Months

Mexico 51%

Canada 45%
China
Brazil 35%

India I 34%
Japan I 34%
South Korea I 21%

United Kingdom I 19%

France I 15%
Australia I 13%

Germany IS 12%

39%

Question: In the NEXT 12 MONTHS, what country or countries will you visit on your international holiday(s)? Please select all that apply.
Source: Brand USA/Big Village, Monthly Custom Study, October 2023
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Research Updates

Mexico: Month of Travel to the USA

21%

0,
14% .
0,
. - L 10%
8% 8%
%
3%

Oct-23 Nov-23 Dec-23 Jan-24 Feb-24 Mar-24 Apr-24 May-24 Jun-24 Jul-24 Aug-24

Question: In which month(s) are you planning to depart for your holiday trip(s) TO THE USA that you anticipate taking in the NEXT 12 MONTHS?

Source: Brand USA/Big Village, Monthly Custom Study, October 2023
Brand USA’s Mexico Market Outlook
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Mexico: Deterrents to Visiting the USA

| believe it would be difficult to get a visa

35%

24%

| want to visit other countries first

| have been there before 18%

16%
It is a big trip that | want to plan well in advance [[IININGQGNENNEEEE 15%
The USA has become an expensive vacation destination [ IINENIINGNGEGEEEEEEEEEE 14%
I'd like to get more familiar with individual cities/states || N RKEEIIIEIGNGGBRE 14%
I am concerned about my personal safety || IIGNGNGEGEGEEE 8%

| want to go for a specific event [ IIININGNGGEG 8%
I am concerned about the COVID-19 situation in the USA |GG 6%

I want to save some money for the trip

The currency exchange rate is unfavourable |G 5%

I am influenced by the political climate in the USA I 5%

Question: "Why is the United States not a likely holiday destination for you in the next 12 months?”

Source: Brand USA/Big Village, Monthly Custom Study, October 2023
Brand USA's Mexico Market Outlook
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Mexico: Attitude towards the D
USA as a holiday destination

39%
36%

21%

2% 2%
[ [
| would bring it up to If asked, | would say If asked, | would say If asked, | would say | would bring it up to
RECOMMEND as a POSITIVE things about it NEITHER POSITIVE NOR NEGATIVE things about it DISCOURAGE people from
destination NEGATIVE things travelling there

Question: If a friend or relative were discussing a future holiday destination with you, which statement would BEST DESCRIBE YOUR ATTITUDE TOWARDS THE UNITED
STATES?

Source: Brand USA/Big Village, Monthly Custom Study, October 2023
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Research Updates

Mexico: The USA as a holiday destination

l

Adventu rous
D Ive rs e Optimistic

Open-minded Energetic
Boring
Arrogant

Creative
inexpected r e S Sophisticated
Wholesome

Question: When thinking about the United States, please select which characteristics, if any, describe it as a holiday destination.
Source: Brand USA/Big Village, Monthly Custom Study, October 2023
Brand USA’'s Mexico Market Outlook
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Manager, Media
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Consumer Updates

Integrated Marketing Strategy for Mexico

Objective: Increase Visitation / Visit Frequency

Brand USA's Mexico Market Outlook
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Consumer Updates

Integrated Marketing Strategy

¢ Brand Marketing and
Global Advertising

¢ Social Media & Content
Creator Marketing

* United Stories

¢ Content Marketing

e Digital & Print Magazine
* Earned Media

T RAV E L E R » Cooperative Marketing
J o U R N EY r * Brand USA Sales Missions

and B2B Events

* Brand USA Global
Marketplace &
International Pavilion

¢ Brand USA Travel Week

e Travel Trade Partnerships
e M.I.C.E. Travel

e Tourism Exchange USA
e Cooperative Marketing
Activation Programs

¢ Online Travel Agency
(OTA) Campaigns

Brand USA's Mexico Market Outlook



Consumer Updates SEaas

Timing In-Market

Based on peak planning window in-market

FY24 Flighting by Campaign

O N D J F M A ™M J J A S
Branding ]
vexico Education I I I
Shopping
Booking TBD

Brand USA's Mexico Market Qutlook




Consumer Updates

Traveler Journey by Phases

Education

Branding & Inspiration Shopping

Increase Familiarity &
Consideration Through
Content

Increase Intent Through
Visitation

Drive Reach & Top of
Mind Awareness

CTV

*Pre-roll «Google Search

*Pre-Roll
*Meta *Display ads

*Meta e Tik Tok *Meta

> Vlicueie Content

Collaboration
with publishers

Brand USA's Mexico Market Qutlook

Booking

Drive Incremental
booking to the USA




Consumer Updates

New in 2024

Content Collaboration

Will be used to leverage trusted brand-voices to tell the Brand USA story to their
fans/followers. They will work with us to create scalable, unigue ideas through
authentic and engaging content. This content will live in the education phase of
the journey to further increase familiarity of the US. Publisher collaborators are still
being finalized, here are few examples we are considering.

« ESPN

 Televisa

 Discovery en Espanol

Copa América 2024

A 25-day premier competition tournament highlighting top soccer teams across
various Latin American countries. Final matches will be played across multiple US
cities giving Brand USA the opportunity to bring awareness and increase intent to
travel to the US by activating media across Mexico and South America.

Brand USA's Mexico Market Qutlook



Brand USA

Mexico Trade Update

with Lisa Tejeda, Senior
Manager Global Trade
Development - LATAM

Brand USA's Mexico Market Outlook




Reasons to participate in Brand USA travel
trade programs in Mexico

Mexico ranks as the second largest source of international visitors to the U.S. with 12.5 million visitors
in 2022.

Strong air connectivity, allows Mexican visitors to travel to popular and lesser-known U.S.
destinations.

Mexico's favorable exchange rate and proximity increases their purchasing power.

The Mexican traveler demographic is primarily Gen X, Millennial, and Gen Z. They are a digitally
engaged audience, that are strongly influenced by social media and streaming services providing
opportunities for promoting U.S. destination.

Mexican tour operators are open to learn and promote new U.S. destinations. They are interested in
sporting events (NFL, the 2026 World Cup) and festivals.

Mexicans travel for cultural tours, culinary experiences, nightlife, outdoor adventure, theme parks,
sports and entertainment which align with U.S. destination offerings.




Trade Updates B

2024 Inbound Travel Projections: Top 15 Markets Srand USA
25,000
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Brand USA's Mexico Market Outlook Source: Tourism Economics, October 2023.



VITY BETWEEN Ry
MEXICO AND USA L
® Volaris VisitTheUSA.com

n S I
Viva Aerobus st eWashington Brand USA
® Delta

@® Aeroméxico
CDMX AlFA

Portland

Detroit el

Salt Lake City Mc Allen Nueva York
D.C Dallas Reno Salt Lake City Chicago
Boston . .
Washington D.C. goamento Denver . . . Cl

X San Francisco esno\ K
Bajio / Querétaro Monterrey San José California cine
Mérida / Guadalajara A\ nta . Oakland
Atlanta Salt Lake City

: New York
Detroit Los Angeles Phoenix

Los Angales

[ ) United Airlines Torreon

CDMX \ ) t
Durango
San Francisco \\\ W\ (

Houston Los Cabos \ WO
Chicago \\ Y ,

Washington D.C. Chihuahua "\

New York Culiacan \\\

@® American Airlanes MoRis G\ .
Zacatecas \\ }

Cancun y Mérida
Current weekly flights: 2,055*

Aguascalientes
Veracruz I
Mexico is planning 50 new routes
Oaxaca

Cincinnati San Luis Potosi
g after regaining Category 1for 2024.

Pittsburgh Guadalajara 4 &
Phoenix Morelia s {

Querétaro Acapuleo. |

Guerrero

Cancun, Cozumel

Puebla
CDMX

*Airline partner’s update Oct 202
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Trade Updates S
Importance of Destination Considerations —

Mexican traveler’s top 8 motivations for selecting an international destination:

Variety of leisure attractions 559
(dining,shopping, nightlife) °

Ease of travel to destination (length of 50%
- I
flight,number of stops) °

Activities available in the destination I 8%

Natural feat I in th
atural features/landscape in the I ——

destination (mountains,lakes)

Quality of beaches . 5%

Reputation/popularit t I
Oy s & O 30%

destination

Opportunity to explore lesser-known 36%
L B
destinations =

Accessibility of services and activities for 399
: : B
all (children, elderly, person with... i

0% 10% 20% 30% 40% 50% 60%

Brand USA/MMGY Market Intelligence Study, September 2023

Brand USA's Mexico Market Outlook
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Trade Updates
VisitTheUSA.com

Co-Op Marketing Campaigns with Top arand USA
Mexican Trade Partners

< PriceTravel Hotel  Vuelos  Hotel + Vueos
e Viajes El Corte Inglés México &
7oct-Q

4 SE ACABA EL OUTLET DE VIAJEEEESE=

&2 /. iTe llevamos a los mejores destinos en U... Ver mas

VIAJES

Out et =00

|20 Do Vigjes
B 5-Boctubre
..‘_‘ ) - N

- I
Paseo en
Anchorage

iDescubre las magpificas ciudades que Estados Unidos tiene para ti!

5 dias / 4 Noches

D) despegar Best Day 3¢ PriceTravel
TRAVEL GROUP

|

Nov 2022-Feb 2023 September 25- December 25, 2023
Results will be available by early 2024

Total bookings:
1,572 (433 Packages/ room only 1139)

Flights: 2,590

Brand USA's Mexico Market Outlook



DESTINATIONS PROMOTED IN 2023

CO-OP MARKETING CAMPAIGNS
Brand USA

Massachusetts

@ Price Travel

Salt Lake City|

@ Best Day/Despegar Utah

. R N California
@ Viajes el corte inglés \[

2 Afizona

Hawaii

-
“

Brand USA's Mexico Market Outlook



Trade Updates

Trade Events in FY2023

XE X PO

MAYORISTAS
October 2022.

256 Travel agents

Tour Operators

Netro

asociacion metropolitana
de agencias de viajes ac

September 2023.

220 Director
members
Tour Operator
Travel Agents

‘neextt

September 2023.
74 Luxury Tour operator
and travel agencies

September 2023.
166 Director
members
Tour Operators
Travel agents

Brand USA's Mexico Market Qutlook

ﬂ.a EPTUR
ENCUENTRO
ty PROFESIONAL

DETURISMO

Summer edition, April 2023.

136 Travel agents

Winter edition, August 2023.

288 Travel agents

-

expo
ARLAM
\"Publitur

May 2023.
134 Airlines
Travel agents

Agents trained: 1 , 2 74

Lourdes Berho

Regional Diector,Brand USA Mexico

Director |




USA DISCOVERY PROGRAM

A total of 1,993 Mexican travel agents registered

9,939 passed badges (October, 2023)

oo e,
R R -
VisitTHeUSA .mx ot 2 gt

: Enamérate’de fos‘toloi;&

s

” de otoiio en Estados Unidos ;

o % &

AIERNES 29.DF SEPTIEMBRE.

B PowerPoint Edicién Ver Ventana Ayuda

USA Discovery Program

» Programa de capacitacion y certificaciéon para

agentes de vigjes

» Aprendes sobre destinos, experiencias y de

Estados Unidos.
» + 60 insignias
» jAprendes, te capacitas, y GANAS!

usadiscoveryprogram.mx

¢Adénde quieres ir?




BRAND USA WEBINARS IN FY 2023

October - March
March - September

Vermont N T
Vermont
New York
o New York
Michigan New Hampshire
Massachusetts Michigan New Hampshire
Ny Block Island, Rhode Island Massachusetts
—— Connecticut ' Block Island, Rhode Island

Pensylvania

New Jersey
Delaware New Jersey
Maryland Delaware
Washington, 0.C. @ & &
Virginia Washington, D.C.
Virginia
North Carolina ‘

North Carolina
e j' “

South Carolina

Hawaii Florida
RN

a« S

e 1 g “

Louisiana [

>

»
i

Puerto Rico
3~ ' = Puerto Rico
&

American Samoa

P

Training topics

October February March April
‘ Horror sets in the United States & Iconic cities ‘ National Parks in the U.S. ‘ Roadtrips in the U.S.

November ‘ Sports in the U.S. ‘ Shopping destinations in the U.S.

‘ Roadtrips to
Thanksgiving Experiences in the U.S. :

‘ Northeast Wine Trails in the U.S.

December

8 Places to Ski in the U.S.
Winter activities in the U.S. St

‘ Glamping in the U.S.

Brand USA's Mexico Market Outlook




November
‘ Thanksgiving

December

‘ Extraordinary Experiences

January

@ Destinations to start 2023

February

a NFL Experiences
March

‘ Glamping Experiences
April

‘ Family Vacations
May

& Wineries in the U.S.

June
‘ LGBTQIA+.

July

‘ Music Festivals

August

‘ Craft beers in the U.S.

September

& Colors and flavours in Autumn

Brand USA's Mexico Market Outlook
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,Alaska

- Montana
U0
Yellowstone
o 8
OIS0 ‘ National Park

Wyoming

8¢ .8 .
£ 8

Utah ‘
California
Colorado
Orange County, California ‘ a
‘ Arizona ‘ ‘

New Mexico

Hawaii

American Samoa

(e

TRAVEL REPORT/TRADE MEDIA PROJECT

-
<
et
North Dakota ‘
Michigan
T

. . et
Wisconsin ‘

Louisiana

VisitTheUSA.com

Brand USA

New York City Maine

\& Eew Hampshire

‘3 Block Island, Rhode Island

Connecticut

Massachusetts

fiseele  Pensylvania

&

""‘""‘"‘“""’;x‘ " Delaware
fo Maryland
W

-

@\é &ﬁgvirginia
et

‘ﬁ North Carolina

New Jersey

‘ﬁ South Carolina

lowa
Nebraska W ‘
v‘ » Ohio
Indiana
a ‘ ‘ Ilinois
Kansas City Missouri Kentucky
-
)
Tennesse®
Oklahoma &
Arkansas
-* Alabama q
‘ g,' ‘v ‘ ‘ Georgia
e Mississippi

Florida

H

< Puerto Rico
3.

f v »

+244K 658K 25K

380K 331K




Brand USA Mexico Sales Mission 2023
January 30th - February 3t

U.S. partners: 22

Travel agents trained: 216

Tour operators: 39

Total of trade appointments: 897

Total of media appointments: +160

Trade Interviews: 5

Enrichment sessions: 2

Link to video



https://drive.google.com/file/d/1PCbqxxtGSrh0xUjYlJCo5Yihm_NvMLR-/view?usp=share_link

UPCOMING TRADE OPPORTUNITIES 2024

Brand USA 2024 Mexico Sales Mission
January 29 - February 2, 2024

Mexico City & Guadalajara
Tour operators / Travel agents from Monterrey, Guadalajara, Mexico City

and Bajio area

FAM Trips:

- Luxury (High End) (TBD)
- Winter Destination, February 2024
- Sports and Entertainment, June 2024




Quick Poll



f

In Mexico, what types of trade programs are
you most interested in participating in this
coming year?

(select all that apply)

Sales Missions

Host a FAM

Be part of a Co-Op Campaign
USA Discovery Program

I’d like more information

mo o



usA

VisitTheUSA.com

Brand USA

Mexico Partner Programs

Julie Paulson

Sr. Manager of Partner
Marketing Programs

Brand USA's Mexico Market Outlook
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FY24 Televisa Media Program

Program Overview

Brand USA has partnered with Televisa to develop
television and digital marketing campaigns to
influence Mexican travelers.

TelevisaUnivision is a leading media company in
the Spanish-speaking world and an important
cable operator in Mexico, producing more than
90,000 hours of original programming each year.

CAMPAIGN KPIs

7o) >
REACH ENGAGEMENT
IMPRESSIONS CLICKS/CTR

Brand USA's Mexico Market Outlook

STAGE OF TRIP PLANNING

Upper funnel marketing campaign targeting the
Mexico market

“ CONSIDERATION

IN-MARKET DATES: ONGOING

COMMITMENT DATE: 6 WEEKS PRIOR TO LAUNCH
ASSET COLLECTION DATE: 4 WEEKS PRIOR TO LAUNCH DATE

CAMPAIGN LENGTH: 1-2 MONTHS

REPORTING: 4 WEEKS AFTER CAMPAIGN COMPLETION




FY24 Televisa Media Program

Key Benefits

>

Televisa provides each
Brand USA campaign
more than three times
the value of the paid
media.

Brand USA's Mexico Market Outlook

i

Social posts through
Facebook reaching an
audience of more than
8.4 million

g

Focuses on segments
with the highest ability
and propensity to
travel: Families with
children and the means
to travel to the USA,
plus affluent travelers

UsA

VisitTheUSA.com

Brand USA

(((?)))

No. 1 leader in digital
platforms in Mexico
reaching 90% of
Mexican internet users



FY24 Televisa Media Program

Campaign Packages —

MEDIA PACKAGES AND DELIVERABLES

CABLE +
SATELLITE TV SOCIAL
CAMPAIGN Y NGIETIEEE BROADCAST MEDIA POSTS

TIER 1221 + SPONSORSHIP (FACEBOOK)

SKY SPOTS

Package 1 387 10,086,789 1,200,000

Package 2 7,917,293 455,000

Package 3 4,132,432 330,000

Brand USA's Mexico Market Qutlook



FY24 Televisa Media Program

Pay TV - Televisa Networks

Televisa Networks is the dominant player in the 7T UDPN
Pay TV market with 25% market share. VIVIMOS TU PASION

Televisa Networks includes various channel
genres like entertainment, live sports, movies,
music and premium content (amine/gaming).
Spots are run during daytime and prime time
placements.

GOLDEN

EDGE

Brand USA's Mexico Market Outlook



FY24 Televisa Media Program

Pay TV- Izzi and Sky

1zzi is a cable TV provider with more than 60
channels.

Sky is a satellite TV provider and represents
40% of the market share of subscribers (7.5
million).

Channels on these platforms include ESPN,
AMC. A&E and Fox Sports2.

When I1zzi & Sky providers are added to the
plan, Televisa captures 64% of the Pay TV
audience.

Brand USA's Mexico Market Outlook

e—' 30\/(' MQ"’

tu canal de cocina

| —— | g § |

dMC




FY24 Televisa Media Program

Broadcast Sponsorship

A broadcast sponsorship includes a
mention of a destination during a TV show
or sports segment.

The sponsorship includes 2 videos: 5
second starter and 5 second closer of the
sports section.

The broadcast sponsorship runs on Foro, a
news nhetwork similar to CNN.

Ex). “This segment was brought to you by xyz.”

Brand USA's Mexico Market Outlook
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Brand USA

Click here to watch the example



https://thebrandusa.box.com/s/few5h3s88v4b6o6m2fowvzj9bw1vyk2u

FY24 Televisa Media Program

VIX Streaming TV

VIX is an OTT streaming service that
allows Brand USA to reach a
different audience than Televisa
networks, 1zzi and Sky.

The platform offers +40K hours of
on-demand content and 106 live
channels in addition to news and live
sporting events.

The impressions garnered here
count as digital impressions.

Brand USA's Mexico Market Qutlook

ZONA
TUDN

» Ver ahora

Partidos Recientes

América vs Pachuca

\ Mantente al dia

(vix \. _ W

\ _I----l‘ ' | , 9
e [l N -
|

N+

MEDIA

» Ver ahora

En vivo

@ LA
Por las mafianas Bien y de but
Celaya vs S
MAYO 8-4
Lo dltimo




FY24 Televisa Media Program

Creative Examples T

Shasaaren PUMAS, SIN MARGEN DE ERROR  mmersimms Visit the USA Content Hub

E%RLﬁL?LASCAR SU PASE A LA e R —— Foro®mm QOOOO

1ZHMOO®

Aventuras-urbanas en Denver: Lai sy . - = e =
puerta de'entrada al oeste americano ™" g
A

= () Principai

Notxas

Noticleros

i Televisa©
Display Banners o
Lo Mejor de Visita USA s

'-‘,, ) _ m A8, W
! OneDrive_1.19-9..zip ~ & 571011100187.pdf ~ & BeautifulDestin...mpd A ©  Telecomm Septi...pptx A @ Testamento Sep..pptx A Mostrar todos %

Arizona: Vive una experiencia inclvidable en el Gean Canon -
Visjes Notickeros

00

Social Post e s

Brand USA's Mexico Market Outlook


https://noticieros.televisa.com/viajes/visitausa/
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FY24 PriceTravel Program

Program Overview

Brand USA is partnering with PriceTravel, one of
the most recognized and innovative OTAs in
Mexico, to provide multi-platform marketing
campaigns to increase exposure in the Mexico
market.

Brand USA offers robust post-campaign reporting
including media metrics and bookings.

CAMPAIGN KPIs

N

& g S

\O/ ]

REACH ENGAGEMENT INTENT & CONVERSIONS
IMPRESSIONS CLICKS/CTR ROOM NIGHTS,

PAX, FLIGHTS,
Brand USA's Mexico Market Outlook BOOKING REVENUE

STAGE OF TRIP PLANNING

A lower funnel program that drives direct bookings

“ CONSIDERATION
a INTENT & CONVERSIONS

IN-MARKET DATES: ONGOING

COMMITMENT DATE: 8 WEEKS PRIOR TO LAUNCH DATE
ASSET COLLECTION DATE: 6 WEEKS PRIOR TO LAUNCH DATE
CAMPAIGN LENGTH: 2-3 MONTHS

REPORTING: 45 DAYS AFTER CAMPAIGN COMPLETION




FY24 PriceTravel Program %ﬁég;&&

VisitTheUSA.com

Key Benefits S

0 $ L &

Custom, dedicated FY23 Brand USA Multiple digital Dedicated training
USA landing page partner campaigns touchpoints to webinar with Mexico
with products and averaged a drive bookings. travel agents.
booking engine. 23:1 ROL.

Brand USA's Mexico Market Outlook



FY24 PriceTravel Program

Campaign Packages

DIGITAL MEDIA PROMOTION
OWNED AND
THIRD-PARTY CHANNELS

Media Package 1 Campaign

DESCRIPTION

usA

VisitTheUSA.com

Brand USA

EST.
IMPRESSIONS/CLICKS

Third party media

Digital banners on external websites

1,834,000 imp.

Search and display campaign on Google ads network

500,000 imp.

Video Wall T1 or T2 Mexico City Airport

800,000 imp.

Own assets

PriceTravel.com display ads

2,970,000 imp.

11 e-newsletters on Pricetravel.com

1,870,000 total recipients

11 social media organic posts
(Facebook and Twitter)

2,000,000 followers

10 push notifications

690,000 imp.

Robust & dynamic landing page with photo gallery, videos, content and

product

N/A

Destination guide, +2,000 words

N/A

Magazine blog, +1,000 words

500 imp.

Training/travel agents - 1 day webinar

90 agents

Estimated total impressions

10,644,504




FY24 PriceTravel Program

Campaign Packages

DIGITAL MEDIA PROMOTION
OWNED AND
THIRD-PARTY CHANNELS

Media Package 2 Campaign

DESCRIPTION

usA

VisitTheUSA.com

Brand USA

EST.
IMPRESSIONS/CLICKS

Third party media

Digital banners on external websites

1,614,000 imp.

Search and display campaign on Google ads network

100,000 imp.

Own assets

PriceTravel.com display ads

2,700,000 imp.

10 e-newsletters on Pricetravel.com

1,700,000 total recipients

10 social media organic posts
(Facebook and Twitter)

2,000,000 followers

7 push notifications

483,000 imp.

Robust & dynamic landing page with photo gallery, videos,
content and product

N/A

Destination guide, +2,000 words

N/A

Magazine blog, +1,500 words

500 imp.

Training/travel agents - 1 day webinar

90 agents

Estimated total impressions

8,597,500




FY24 PriceTravel Program

Campaign Packages

DIGITAL MEDIA PROMOTION

OWNED AND
THIRD-PARTY CHANNELS

Media Package 3 Campaign

DESCRIPTION

VisitTheUSA.com

Brand USA

EST.
IMPRESSIONS/CLICKS

Third party media

Digital banners on external websites

1,134,000 imp.

Own assets

PriceTravel.com display ads

2,700,000 imp.

8 e-newsletters on Pricetravel.com

1,360,000 total recipients

3 social media organic posts
(Facebook and Twitter)

2,000,000 followers

Magazine blog, +1,500 words

500 imp.

Robust & dynamic landing page with photo gallery, videos,
content and product

N/A

Training/travel agents - 1 day webinar

90 agents

Estimated total impressions

7,194,500




FY24 PriceTravel Program

External Website Examples

PriceTravel works with 3@ party sites during the CARAS  DescargaGraiis Enwetenimiento Realeza Personalidades Arte y Cultura

campaign to maximize exposure.

- Ads on Liverpool (a retail site), HSBC (a bank site) ,QUE PASARA CON ZONA MACO?
and American Express (a bank site) link to their '
own landing pages

« Ads on Caras and Travesias (lifestyle sites) drive to ] \ GoDaddy
a destination landing page on Price Travel ‘ o

@ Gobaddy

% PriceTravel’

- - -
SEcxu@Is - “FLORIDA

h RESONT & 94

: Desde 70,700 Puntos o
| Dosde 2,000 puntos + $6,866 mn. |

| Procio por habitacion por noche |

-70%..
[ Cambiar puntos |

DE DESCUENTO 1 F1 &
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Out-of-Home (OOH) Examples

Out of home placement* includes a video wall
placement in the international terminal in

Mexico City Airport.

*Included in Package 1.

Brand USA's Mexico Market Outlook

= CUMBRE-
e 1000 ===
0 =a "‘9“ ngjocios | e pesoerED
L"E"; T s O O VIRTUAL
QU CONECTANDO

oenecoo0s 3 cumbre1000.com

T

el et OBitso Sefer @ i cort

Placement example




FY24 PriceTravel Program

Landing Page Examples

A destination landing page is the hub of the campaign and
IS more conversion focused. This dynamic landing page
features images, video, content and product.

Ads that drive to the landing page includes:

* E-newsletters

* Social promotion

» Push notifications

* Display ads on Caras, Travesias, and PriceTravel.com

« Search and display ads on Google

Brand USA's Mexico Market Qutlook

)v< Pr'ceTravel Hotel Vuelos Hotel + Vuelos

Visita Orlando Florida

La Capital Mundial del Parque Tematico.

Hasta 58% de descuento

VisitOrlando

Ya sea que te encanten los parques teméticos y eres
amante del entretenimiento, entusiasta de la comida,
fanatico de los deportes acuaticos, devoto al sol,
admirador de las artes, o apasionado de las compras,
aqui siempre tienes las puertas abiertas. Las
posibilidades son infinitas

» 0:00/0:30

Cualquier momento es bueno para visitar Orlando.

Orlando es un destino familiar por excelencia, famoso por sus opciones de diversion, su sol brillante todo el afio y su facil acceso a los parques tematicos de
fama mundial. Pero no es solo eso, en Orlando hay mucho por explorar. Déjate cautivar por sus actividades al aire libre, ve de compras con las mejores
ofertas, disfruta de un emocionante juego de futbol americano y crea momentos que perduran y se renuevan en cada visita

-

Orlando -3 - 4 Orlando

“Walt DisneyWorId SIE]

Meses sin ™ Reserva Hotel Meses sin '™ Reserva Hotel Meses sin @ Reserva Hotel
Intereses Intereses Intereses

Hasta 58% de descuento Hasta 58% de descuento Hasta 40% de descuento
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Creative Examples

Push Notifications

& www.pricetravel.commx « ahora a

iCondcelos! Zoétry, Secrets, Breathless, ...

iTienen promo

japrovecha y reserva!

Banner

MGM RESORTS

it's time again

10%

de descuento

Varios Desrinos
MGM Resorts

Hasta 719% de descuento,

Social Media

PriceTravel.com O
13 de octubr 0:30-@

Planea tu viaje a #L. as desde hoy con ofertas #HotTravel y para
que ahorres en Hospedaje y Vuelos. & @
B http://bitly/MGMResortsPT

fo

,/UU\
N

on -'

MGM RESORTS i

It's time again

Hasta

@ Tay 16 personas mas 1 vez compartido
b Me gusta (J Comentar &> Compartir

Mas relevantes w

“ Escribe un comentario... Q0o ® @

External Website

Search and Display Google

Viaja al mejor precio

pricetravel.com

X4 PrlceTravel

de descuento

Reserva a meses sin intereses

Desde 70,700 Puntos o
40 2,000 puntos + $6,866 mn. |

| Pracio por habitacion por noche |

0 -70%.

avesiasdigital.com

3% PriceTravel’

vTEL ORIDA

HASTA

5%

o
DE DESCUENTO.

Viaja al mejor precio

Todo lo que necesitas para viajar a
Houston lo encuentras en PriceTravel,
Reserva Ahora.

(Ad] ®



Mexico Partner Programs T oy )

Additional Brand USA Programs

Affinity Partnerships
Destination 101 training Videos
Global Inspiration Program
Interactive Travel Guide
Optimized Audience Campaign
Programmatic Media

Video Creation & Distribution
VisitTheUSA Sites

Interested in learning more? Please contact us for additional details.

Brand USA's Mexico Market Outlook



Quick Poll



f

What type of Mexico in-market support are
you most interested in from Brand USA?
(select all that apply)

Trade support

PR support

Influencer campaigns
Awareness/inspiration level programs
Activation/booking level programs

© Q0T o



Lastdmportant Updates




We hope to see you! %}ggﬁ&

VisitTheUSA.com

Upcoming Brand USA Activities’ —rr

January February March April May June July August ** September **
2024 2024 2024 2024 2024 2024 2024 2024 2024

1/21-25: India 2/14-15: New 3/11-15: South 4/12-18: Canada 5/3-7: IPW 6/3-7: Canada 7/8-12: Japan
Sales Mission Zealand Expos America Sales Mega Fam Sales Mission Sales Mission
Mission
7/15-19: South
2/22: Australia Korea Sales
B2B Mission

1/29-2/2:
Mexico Sales Mission

*Tentative dates (subject to change)
**Stay tuned for more!

Brand USA's Mexico Market Outlook



We hope to see you! %}E;&&

VisitTheUSA.com

Coming soon... ErandUSA

 Brand USA’s Board of Director’s Meeting
Wednesday, November 15

Register here

« Regional Insights: Learnings from 2023 Market Intelligence Study
Tuesday, November 28

Register here

Brand USA's Mexico Market Outlook


https://thebrandusa.zoom.us/webinar/register/WN_4f_RZxqDSPqlb4VhR_jTqw
https://thebrandusa.zoom.us/webinar/register/WN_aNWWNzr8SpCw_omh8IoIXw

Quick Poll



f

Which LATAM market would you like
support in?
(select all that apply)

Argentina
Brazil
Colombia
Chile

MexIco

®© Q0o o
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VisitTheUSA.com

Brand USA

Thank you!




