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Brand USA

FY24 Financial Statements Audit Status
❏ KPMG has completed the FY24 Financial Statement Audit.

❏ Unmodified opinion issued by KPMG.
❏ No material weaknesses and no significant deficiencies in internal control 

were identified.

❏ The audit report was issued on February 3, 2025.
❏ The audit report was presented to the Audit Committee on March 20, 2025.



U.S. Travel Association President & CEO

FINANCIAL
REPORT



FY25 FINANCIAL HIGHLIGHTS

$48.0M
Total YTD Revenue 

$36.1M
Cash Contributions

$10.8M
In-Kind Contributions

$1.1M
Sponsorships



FY25 FINANCIAL HIGHLIGHTS

$81.6M
Total YTD Expenses

CASH RESERVES REMAIN STRONG

TRAVEL PROMOTION FUND

● On track to meet ESTA Match



CEo REPORT



TRAVEL LANDSCAPE



RESILIENCE



U.S. Travel Association President & CEO

FY25 
Highlights



Innovation & AI Strategy

INDUSTRY EMPOWERMENT
Enable tourism businesses 

and destinations across 
America to harness AI 

effectively through 
education, tools, and 

resources

TRAVELER EXPEREINCE 
ENHANCEMENT 

Pioneer AI solutions that 
make exploring the USA 
personalized, seamless, 

and memorable for 
international visitors

OBJECTIVE
Lead the global tourism industry in AI adoption and innovation, creating 

opportunities that benefit destinations and businesses of all sizes across the USA.

GOAL
Widen the United States' competitive edge as the world's 

premier long-haul travel destination through AI innovation.

OPERATIONAL EXCELLENCE
Drive efficiency and 

innovation in tourism 
promotion through AI-

powered marketing, 
analytics, and decision-

making tools



Global 
ActiviTy



mexico MISSION
January 13 - 17, 2025

25
U.S. partners composed of 22 

destinations, 2 attractions, and 1 
DMC

75
Buyers from 3 cities in Mexico

1850+
Travel trade meetings

35
Media articles and 

10 interviews



48
U.S. partners who participated

in 3 tracks: Trade, Media, and CEO

92
Buyers from 16 cities in India

3000+
Travel trade meetings

INDIA MISSION

31
Media members participated

in 264 meetings

January 19-24, 2025



Australia B2B & New Zealand Expos

44
Exhibiting U.S. companies at the 

New Zealand Expos 

332
Travel agents at the 
New Zealand Expos

59
Buyer organizations in Australia

February 10 - 13, 2025

36 

B2B appointments in Australia 

1000+ 

U.S. exhibitors person in Australia



Brand USA South America Sales Mission
Colombia & Brazil | March 17 - 21, 2025

18
Company partners 

presented products

64
Trade from  10 cities

1,200
Business meetings



Brand USA

Tokyo 
MLB Events

22



Brand USA

MegaFams



Brand USABrand USA 2 MegaFams, 17 itineraries, 30+ destinations 



The great USA ROAD TRIP - EUROPE

Source: Department of Commerce - NTTO, January 2025.



The great USA ROAD TRIP - EUROPE

Source: Department of Commerce - NTTO, January 2025.



Brand USA

Brand USA in Canada

27

● PR Activity 
○ 1:1 Media Desksides
○ Faulhaber, Agency of Record

● Trade Activity
○ Virtuoso Forum

■ Quebec City 
■ March 5-6

○ Virtuoso On Tour Canada
■ Vancouver 
■ April 1- 2

○ Canada Connect East 
■ Toronto & Montreal

April 28 - May 2
○ Canada Connect West

■ Calgary, Edmonton, & 
Vancouver May 20 - 23



U.S. Travel Association President & CEO

EXPANDING 
OUR REACH



Brand USA

Proliferating Positive Storytelling



Brand USA

● IMEX, Frankfurt, May 20-23

● IPW, Chicago, June 16 - 18

● Korea and Japan Sales Mission, 
July 21-25

● Great USA Road Trip in Australia, 
July 29-31

● Great USA Road Trip in Mexico, 
August 11-15

● Chile and Argentina Sales Mission, 
August 18-22

● Discover America Nordic Roadshow, 
October 14 - 16 

● Travel Week U.K. & Europe 2025, 
October 20 - 23

Upcoming Activities



Brand USA PARTNER MARKETING PROGRAMS STATISTICS

FY25 Partner Program Participation Total

TOTAL 
PARTNER 

PARTICIPATIONS
TOTAL 

UNIQUE PARTNERS
AVERAGE 

PARTICIPATIONS PER 
PARTNER

NUMBER OF
UNIQUE PROGRAMS 

OFFERED
TOTAL 

IMPRESSIONS
TOTAL 

ATTRIBUTABLE 
BOOKINGS

1,568 352 3.84 58 394M+ $45.9M+

10/1/24-2/28/25
[Spring Program Results Pending Completion, Not Included]



Brand USA

32

INTEGRATING PARTNERS IN PLANNING + COMMUNICATION
In Person Events

Focused Virtual Discussions
Business Events (MICE) 2026 Events Regional Marketing
Brand Development Corporate Partner Engagement Airline Partnerships



2026
Year of Celebrations
THE USA FRONT AND CENTER ON THE WORLD STAGE

Route 66 Centennial

World Cup

America250



Thank You.



C O N S U M E R I N D U S T R Y

VisitTheUSA.com | TheBrandUSA.com

@VisitTheUSA @BrandUSA

Adjourn.
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